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joyed by the cash-and-carry customer?   The answer given by thoughtful middlemen in the retail business is simply that expediency does not warrant such a fine gradation of services and charges within a single organization.   The re-suits of experience show that it is less expensive to standardize charges to an expedient or average flat rate that will cover all expenses and give a profit than to classify services and charges and maintain a bookkeeping system intricate enough and clerks well enough posted to *make the classified plan work. In keeping with this generally accepted retail principle storekeepers   are   automatically   developing   establishments which specialize more or less in handling selected lines of foods and in rendering only a fixed number of definite services. The regular or common retail store offers to all customers for a single flat price a choice of any kind of groceries or of meats in connection with which it will jender one or all of the addi-tional services of charging the account, of delivering the goods bought, and of calling for and taking back unsatisfactory purchases.   Obviously the flat price, irrespective of service performed, places the premium on having the storekeeper do all the work and against the consumer doing anything beyond placing an order.   The usual flat price store works a great injustice to those whose forced circumstances require saving to the utmost by purchasing foods in person and carrying them home.   Similarly,  the flat price discriminates against those who wish to pay cash at the time of purchase. It compels these and other kinds of consumers to pay at least in part for that which they do not receive, namely, local delivery and credit.   On the other hand, it may readily cause retailers to render expensive services at less than their cost to those who want them and are capable of paying their full cost. Developing out of this condition and as a means of catering more completely to the needs of all those who constantly or occasionally pay cash and carry their purchases, enterpris-